In 1973 Tony and Maureen Wheeler formulated the first of Lonely Planet Guidebooks at the kitchen table of their apartment.  Starting out as somewhat of a backpacker’s bible, over the past thirty-some years, Mr. Wheeler and Lonely Planet has become the worlds largest independent travel publisher with over 650 titles in print.  In a recent interview Tony readily admitted to a preference for business-class air travel.  In recent years Lonely Planet has re-launched itself producing guides more suited for a two-week mid-market vacation.  Clearly Tony is no longer the spokesperson of the backpacker generation. 

“Travel Porn,” is the term many travel writers use when referring to the glossy magazines that feature full-page glitzy ads for destination resorts and spas well beyond the reach of the average traveler.  These magazines stilt disproportionately towards expensive travel---after all, that is where the ad dollars come from.  These swanky magazines promote “armchair travelers” fantasizing travel well beyond the reach of mere mortals, a typical issue contains dozens of advertisements for diamond watches, luxury sports cars and handbags that retail for over a thousand dollars.  These magazines are aimed at the most affluent citizens of the most affluent countries.


If Lonely Planet has lost touch with the core traveler intent on traveling beyond typical tourist destinations and the travel magazines are only addressing the affluent traveler, who is left to help direct the balance of travelers to those lightly traveled and off the beaten track locations that still offer honest value?  The island locations that have resisted the tourist destination mentality and offer a true island experience to the adventuresome traveler intent on a .  There is one writer out there writing travel guides for the rest of us, the ones that are beyond the backpack, but not ready to settle for an all-inclusive destination resort.  

